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%5 The Effectiveness of Self~Recommending Agents in Advancing Purchase Behavior Steps in Retail Marketing :https://dl.acm.org/doi/10.114
5/3472307.3484183

$%6 Playful Recommendation: Sales Promotion That Robots Stimulate Pleasant Feelings Instead of Product Explanation: https://ieeexplore.ieee.o
rg/document/9817646



